Mercedes-Benz Vans

Mercedes-Benz Vans to invest around $500 million in new van
plant in South Carolina, U.S.
New plant to be built in Charleston, South Carolina, beginning in 2016
Next generation Sprinter also to be manufactured in the U.S.
Expansion of the global production network as part of the “Mercedes-Benz
Vans goes global” growth strategy
Creation of more than 1,300 new jobs planned
Volker Mornhinweg: “We are investing around half a billion dollars to create a
top-notch Mercedes-Benz van plant here in South Carolina. This plant is key
to our future growth in the very dynamic North American van market.”
Charleston, SC/Stuttgart, Germany – Mercedes-Benz Vans announced today that it
will invest around half a billion dollars to build a new van plant in the United States.
Located in Charleston, South Carolina, the facility will supply the North American
market with the next-generation Sprinter. The plant’s location was officially
announced today in Charleston by Volker Mornhinweg, Head of Mercedes-Benz
Vans, and by South Carolina Governor Nikki Haley. With the new plant, MercedesBenz Vans will become one of the biggest industrial employers in the region. Within
the total area of more than 200 acres (more than 800,000 m²), the division will
create a completely new body shop, a paint shop and an assembly line.
Construction of the new factory is scheduled to begin in 2016.
The new Sprinter plant in the United States is essential for Mercedes-Benz Vans, as
the large van segment is expected to grow rapidly in North America over the next
few years. The United States is one of the most dynamic van markets in the world.
At the same time, Mercedes-Benz Vans currently faces high U.S. import duties and
a complex disassembly process of Sprinters made in Germany for sale in the U.S.
The new plant and the vehicles ‘Made in USA’ will enable the company to more
economically meet the growing demand from North American customers in the
future and to considerably reduce delivery time on this market.
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“Today is a very important day for Mercedes-Benz Vans and certainly also a very
significant day for the Charleston area. We are investing around half a billion dollars
to create a top-notch Mercedes-Benz van plant here in South Carolina. This plant is
key to our future growth in the very dynamic North American van market,” said
Volker Mornhinweg, Head of Mercedes-Benz Vans, at the official announcement of
the plant’s location. “Charleston is an excellent location for our new plant. The
region has very highly skilled workers, a dense network of reliable suppliers, and an
outstanding logistics infrastructure that includes good transport connections to the
nearby harbor. Just as important is the very good cooperation and support we’ve
experienced at the local, municipal, and state levels. I would particularly like to
thank Governor Haley and the many other people who’ve given this project their
fullest support from the very start and thus helped make this decision possible.”
“Today’s announcement builds on a decade of success for Daimler and MercedesBenz in the South Carolina Lowcountry, and we couldn’t be happier to be the home
of their first full manufacturing facility for vans in North America,” said Governor
Nikki Haley. “Mercedes-Benz is not only a world-class brand - they are also a great
corporate citizen and partner for our state and for the Charleston community. Its
decision to bring South Carolina-made vans to the North American market is huge,
and the 1,300 new jobs this plant will create is a big boost to the region.”
The Sprinter “Made in USA”
First introduced in 1995, the Mercedes-Benz Sprinter has been a success story in
the van business for 20 years now. Distinguished as the world’s leading large van,
more than 2.8 million Sprinters have been delivered to customers in around 130
countries worldwide. This makes the Sprinter a key pillar of the division’s “Vans
goes global” growth strategy, which aims to consistently expand the business of
Mercedes-Benz Vans worldwide and exploit additional sales potential in growth
markets outside Europe.
Volker Mornhinweg: “The Sprinter founded the large van segment and has always
set the standards for safety, efficiency and quality in its vehicle class. We are
market leader in many regions worldwide, and also here in the United States many
van customers are enthusiastic about this vehicle concept. In 2014 alone, we
delivered around 26,000 Sprinters to U.S. customers, making the U.S. our secondlargest sales market after Germany.”

Daimler Communications, 70546 Stuttgart, Germany
Mercedes-Benz – A Daimler Brand

Page 2

The Sprinter has been available in the United States since 2001, and today holds
approximately nine percent of the country’s large van market. Mercedes-Benz Vans
pursues a dual-brand strategy in the U.S., where it offers the Sprinter as both a
Mercedes-Benz and a Freightliner-branded vehicle. Sprinters of both brands will
also roll off the assembly line at the future plant in Charleston. Besides the
Sprinter, the Mercedes‑Benz Vans division will also add the Metris series of
medium-sized vans to its product range in the U.S. beginning in fall this year.
About Mercedes-Benz Vans globally
Mercedes-Benz Vans is a full-range supplier in the van market. Besides the Sprinter
and Metris, the division’s global portfolio consists of the Mercedes-Benz Citan city
van. In 2014, Mercedes-Benz Vans also introduced the new V‑Class, which is a
new multi-purpose vehicle (MPV). Mercedes-Benz Vans has manufacturing
facilities at a total of nine locations in Germany, Spain, the United States and
Argentina, as well as in China within the framework of the Fujian Benz Automotive
Co., Ltd. joint venture, and in France in the context of the strategic alliance with
Renault-Nissan. The Mercedes‑Benz Sprinter Classic is produced under license by
the division’s partner GAZ in Russia. The most important markets for vans at the
moment are in Western Europe, which accounts for 65 percent of unit sales. As
part of the “Mercedes‑Benz Vans goes global” growth strategy, the division is also
increasingly developing the growth markets of South America and Asia, as well as
the Russian van market, through appropriate distribution and production activities
in those regions.
Photos of the official announcement in Charleston (photo no. 15A219, 15A220,
15A221) will be available this afternoon at www.media.daimler.com.
Contact:
Han Tjan, +1 212 909-9063, han.tjan@daimler.com
Andrea Berg, +1 917 667-2391, andrea.a.berg@daimler.com
Sebastian Michel, +49 (0) 151 58607623, sebastian.michel @daimler.com
Further information about Mercedes-Benz is available online:
www.media.daimler.com and www.mercedes-benz.com
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